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The Value of Alumni Programming & Events

Alumni who feel they are still part of the SCU community are 2-3 times more likely to:

✔✔ Take great pride in their 
SCU degree

✔✔ Recommend SCU to a 
prospective student

✔✔ Have an excellent overall 
opinion of the University today

63% Read Santa Clara Magazine

36% Visited campus

31% Wore SCU apparel

30% Visited SCU website

26% Recommended SCU to a prospective student

14% Engaged with SCU social media

14% Attended a local Event

5% Honked or waived @ someone wearing SCU gear

5% Volunteered

3% Hired/got hired by a Bronco

2% Submitted a class note
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Program Diversity Is Key

“One Size Doesn’t Fit All”
No single form of involvement has universal appeal, but 
half of all alumni express great interest in staying involved 
in some way.

Alumni feel more engaged if 
they live in an area with an  
active regional alumni chapter

MARKETING AND COMMUNICATIONS

49%

choose email newsletter  
as their preferred  

communication channel  
for events and  

time-sensitive info

Older alumni (60 and older) say 
that Santa Clara Magazine is 
their main source of news and 
information, whereas younger 
alumni (under 40) get their 
news primarily from friends and 
social media

Communication Channels Are 
Very Generational

ATTITUDES ABOUT PROGRAMS & ACTIVITIES
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CAREER PROGRAMS

Social media is a positive driver to increase 
alumni engagement, including:

•	 Getting together in person with other alumni

•	 Attending Grand Reunion Weekend

•	 Attending SCU events in their local area

•	 Visiting campus

There Is a Big Opportunity to Grow Our Social Channels

of alumni are unaware of the Alumni 
Association’s Facebook page63%of alumni say they use social media 

to interact with other SCU alumni48%

Alumni Who Are Interested in Career and 
Professional Development Services are:

•	 Most interested in career networking 
opportunities (62%)

•	 Dealing with a career transition (38%)  
or building their personal brand (38%)

•	 Interested in having a positive online presence for 
their career (31%)

•	 Seeking guidance during their job search (30%)

•	 Updating their resume (28%)

•	 Looking for job interviewing tips (22%)

“I would like to see stronger  
use of social media platforms 
or other virtual communication  
so that alumni like me might  

be able to participate,  
even from afar.” -’09

Not surprisingly, young alumni (under 40) are 
the most interested in career and professional 
development offerings.

of alumni want career and 
professional development 
services or events from SCU55%

SOCIAL MEDIA

ATTITUDES ABOUT PROGRAMS & ACTIVITIES – continued
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HOW WELL ARE WE DOING – BENCHMARKING AGAINST OTHER SCHOOLS

Alumni Feelings

Alumni Programs

Feels the university values its alumni

Overall

Feels a lifelong relationship with the University is worth maintaining
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COMMUNICATIONS
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“Santa Clara is a special place. Strong 

academics, amazing people, amazing 

community. Most important — you become a 

Bronco for life. The connection alumni have with 

the university is unmatched. Santa Clara 

is family.” -’86

“SCU was the perfect undergraduate 

home for me — it broadened me academically, 

culturally, athletically, and socially. The campus is 

so rich in history and Jesuit tradition, while sitting in 

the heart of Silicon Valley. I chose SCU over an Ivy League 

option, and as I look back at the education I received, 

the relationship formed, and the path to happiness in 

life that SCU has given me, I know SCU was the 

school for me.”  -’92

“SCU provided me with a solid 

education and numerous opportunities 

to learn, grow and challenge myself outside of 

the classroom, which has shaped me both personally 

and professionally. I left SCU with much more than a 

degree. The relationship9.9036 Tm
n_d</La/erous opportunit 064 Tm
[(eTut 015 (t35t
/Span <</Lang (en-US)/MC8.438-1.2DC 
BT
13 0 0my subsequent involvement 9036 Tvia508 302.lumni508 302.ctivand ) education )0.5 (I received, )]TJ
ET
EMC 
/9pan <</Lang (en-US)/MCDC 9.61 1BDC 
BT
13 0 alefinv.luab The relintai1508 302.3 7(V)36ucation I received, 



9 of 9ALUMNI ATTITUDES SURVEY

ABOUT THE SURVEY: The Santa Clara University Alumni Association 


